
SALISBURY DISTRICT COUNCIL’S PUBLIC ART POLICY  
April 2003 – March 2006 

 
“CREATING OPPORTUNITIES FOR PUBLIC ART” 

 
 
1. Introduction & Background 
 
This Policy provides a three year framework for Salisbury District Coucil 
(SDC) to create a process for increasing the range of opportunities to initiate, 
develop and implement Public Art projects both within our own services and 
those of external bodies. 
 
Public Art cuts across a wide range of SDC’s service areas including 
Planning, Economic Development, Tourism, Housing, Leisure, Environment, 
and Community Planning. As part of the overall service delivery of the Council 
it will attract investment and funding, enhance and complement the 
environment, bring communities together, offer social and educational 
opportunities and promote tourism.  
 
The Policy has been developed through internal and external consultation in 
recognition of the potential for developing Public Art within Salisbury & South 
Wiltshire. An awareness-raising seminar, organised by the Hampshire 
Sculpture Trust and SDC in March 2001, was seen as a first step towards 
SDC developing its own policy on Public Art and was attended by members, 
officers and external organisations. A further consultation period with relevant 
members, officers and external organisations took place during 2001/02. 
 
 
What is Public Art 
 
Public Art is work that is commissioned or purchased for specific sites that will 
be freely accessible to the public or relevant communities. It can be sited 
permanently or temporarily. It encompasses a wide range of art forms 
including mosaics, painting, sculpture, lighting, landscape designs, textiles, 
glasswork, video installation, ceramics and performance art. These art forms 
can then be used to produce a wide range of Public Art works including street 
furniture, signage, banners, lighting, decorative windows, performance pieces, 
decorative sculptures, earthworks, murals, projections etc 
 
Benefits of Public Art  
 
Public Art impacts on everybody, love it or loathe it!  It has a positive role to 
play in the following areas: 
 
Local Environment 
Public Art has a significant impact on the local environment and can be used 
to improve the quality of the environment in reclamation, regeneration and 
enhancements of public or private spaces.  Examples include Public Art trails 
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along cycle ways; the enhancement of town centres through commissioned 
art works; even specially commissioned art works on roundabouts. 
 
Local Identity 
Public Art helps create a sense of identity and community particularly where 
an artist has worked in conjunction with a local community.  The siting of 
artworks in social and public spaces can add to peoples' appreciation of a 
particular place as well as aiding orientation. Examples include specially 
commissioned gates for public parks or buildings; murals in underpasses; 
commissioned street furniture and signage. 
 
Community Development & Safety 
Public Art can increase the use of open spaces and reduce vandalism by 
encouraging a sense of pride and ownership. It can be used to encourage 
community development by facilitating local people to have a say and make a 
positive contribution to the appearance of their environment. Examples 
include murals and mosaics in areas prone to graffiti; art works in play areas 
inspired by local people; Parish Maps  
 
Tourism  
Local, national and international visitors are attracted to places for their more 
famous Public Art works but art trails and other site specific work can be 
attractions in themselves acting as catalysts to draw visitors to a particular 
place.  Examples include tourism trails based on sited public art works; open 
artists’ studios weeks where work is temporarily exhibited. 
 
Local Economy 
The inclusion of Public Art in a project can generate additional income into the 
district through Planning Gain, funding programmes and bringing in partners 
who may not otherwise have been involved.  It can also support the local 
economy by promoting, developing and utilising the skills of locally based 
artists. 
 
Education 
Public Art creates education, training and employment opportunities for artists, 
local communities, businesses and commissioners. The introduction of Public 
Art can broaden participation in the arts by enabling the public to work 
alongside artists. It also plays an important role in developing new audiences 
for the arts by providing challenging artworks to the whole community, not 
only those who visit art galleries.  
 
Good Practice 
 
Through research into best practice in the commissioning of Public Art the 
following methods of implementing Public Art are recommended. 
 
• Involving artists at an early stage to work alongside architects, landscape 

designers, engineers and planners ensuring that their contributions are 
integral to the concept and design of the overall scheme. 

• Involving local residents/ businesses/communities in specific commissions 
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• The inclusion of educational activities by commissioned artists 
with local schools, groups and the general public to enhance 
understanding and increase awareness of the commissioned 
artworks 

• Open commissions, where appropriate, to encourage a wide 
range of artists 

• The encouragement of locally based artists for very local 
commissions 

• Where relevant, the contracting of a lead artist to facilitate the 
process of advocacy, consultation and education  
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2. Purpose, Aim & Objectives & Actions for Delivery 
 
Purpose of the Policy 
 
For Salisbury District Council to proactively encourage the development of 
Public Art opportunities across Salisbury & South Wiltshire which will 
complement and enhance the built and natural environment  
 
Overall Aim 
 
To create a sense of unique local identity through the commissioning of art 
works which will create individual and distinctive design features bringing 
character and showing creativity in public spaces and buildings 
 
Objectives & Actions for Delivery 
 
1. To develop a commissioning code of practice that SDC will use to 

encourage local ownership and understanding of Public Art 
commissions 

 
Actions 
 
1.1 A commissioning code of practice to be produced on engaging the 

public in Public Art commissions  
Timescale - Year 1 
Lead Unit – CI 

  
1.2 Information sessions to be held with relevant staff on implementing the 

code of practice   
Timescale - Years 1-2 
Lead Unit – CI  

 
 
2. To create opportunities for the commissioning of Public Art within 

SDC projects & services  
 
Actions 
 
2.1 The Public Art Policy & commissioning code of practice to be 

distributed to all relevant Service Unit Heads for dissemination and 
discussion at their team meetings and an action plan developed for 
implementation in their area of responsibility 
Timescale - Year 1 
Lead Unit – CI 
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2.2 Information sessions/visits to be arranged for SDC members and 
officers to highlight good practice in Public Art  
Timescale – Years 1-3 
Lead Unit – CI 

 
2.3 Project managers of relevant major projects/developments to be 

encouraged to contact SDC’s Principal Arts Officer for advice on 
implementing the Policy  
Timescale – Years 1-3 
Lead Unit – CI 
 
 

3. In conjunction with the Local Plan, for SDC to encourage the 
inclusion of Public Art opportunities within external 
developments/projects 

 
Actions 
 
3.1 A Supplementary Planning Guidance leaflet to be produced for 

distribution to guide developers and other relevant external bodies on 
how to successfully  include Public Art  within their projects 
Timescale – Year 2 
Lead Units – CI & Planning 

 
3.2 A presentation on the Public Art Policy to be made to relevant Parish & 

Town Councils’ fora  
Timescale – Year 2 
Lead Unit – CI & DS 

 
3.3 Information to be given to relevant local communities supported by 

SDC, eg via SWAG funds, to encourage the commissioning of artists 
and craftspeople  
Timescale – Year 2 
Lead Units – CI, Planning, DS, EH 

 
 
4. To encourage the inclusion of participatory and educational 

opportunities within Public Art commissions to develop 
understanding of the arts  

 
Actions 
 
4.1 Delivery of SDC services which include participatory Public Art 

opportunities eg PAWS 
Timescale  - Years 1-3 
Lead Unit – CI  
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